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/// ABOUT US

Nam Viet Foods & Beverage Joint Stock Company (owning the
Vinut brand) is a beverage manufacturer with clear development
goals and a specific strategic vision in the segment of food and
beverage products providing for the domestic market of Vietnam
where has more than 97 million people as well as distribution to
more than 200 countries and territories around the world. The
company's products are of international quality with strict
standards when being exported to demanding markets such as EU,
Japan, USA and Russia.

With the motto of creating products that gain the trust of
customers and become a priority for consumers' choice, NAM VIET
Company always researches and creates formulas For new products,
also brings new experiences to customers beyond their
expectations. The quality of input materials is always guaranteed
thanks to the advantage of owning a Fruit fFarm that meets green,
clean and safe standards. NAM VIET Company is a reputable and
quality product manufacturer, meeting the needs of domestic and
Foreign partners.
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COMPANY HISTORY

R TA

Nam Viet Foods & Beverage Joint Stock
Company was officially established with the
original name of Nam Viet Food and Beverage
One Member Company Limited, with a small scale -
of production providing 65 kinds of extract
products from nature and exported to 45
countries around the world.




COMPANY HISTORY

‘ 2017 ‘

The company expanded its Ffactory, increased
production capacity to 10,000,000 liters/year with
a total workforce of 200 people, and a portfolio
of up to 85 products that were exported to 88"
4 countries and regions. Nam Viet Company
becomes the exclusive distributor of Noni juice
products in high standard markets like Korea. The
Company also produces and supplies canned fruit
juice and coconut water to the big market like mm— -
Russia.




COMPANY HISTORY

2018

o/

The company expanded to build a factory with a

total area of 30,000 m? and put into production

plant-based milk products to supply to the

Fastidious market with many strict regulations”
¢ like Europe. The company has a plantation meets

international standards to provide a clean, green, .
stable source of input materials For production. N

The company's products have reached consumers

in 108 countries and territories on the world with — "
High Quality Product and Brand Awards in 2018.




COMPANY HISTORY

‘ 2019 ‘

Commencement of construction of the third
Factory in Ben Cat town, Binh Duong province
with a total area of 60,000 m2. This is also the time
when the company officially joined the global-®
¢ Supply chain and achieved Sedex Smeta 6.1
CertifFication.




COMPANY HISTORY

2020

o/

The company increases its charter capital to VND
100 billion with products supplied to more than
180 countries around the world. The company has.
also successfully obtained WCA certification For
¢ Wwork environment standards, GSV for supply
chain security and BRC global retail food safety
standards. The company is in the Top 10 Asian !
enterprises, Top 50 fFamous brands in 2020 and — .
Top 50 competitive brands in 2020.




COMPANY HISTORY

‘ 2021 ‘

The company marks a milestone in its

development journey with the export of products

to more than 185 countries and territories on the .
world, and change to Nam Viet Foods & Beverage

Joint Stock Company. With the achievement of

SCS certification For supply chain security and

being officially present in the system of leading

US retail groups such as Walmart and Amazon,

Nam Viet Company affirms its business capacity

with a 44% increase in revenue year on year.




COMPANY HISTORY

2022

o/

In 2022, our Factory located in Ben Cat was
regarded as one of the largest factories in
Southeast Asia the company was officially
completed and initially put into operation with a“°
total capacity of up to 1 million liters per day with
more than 1000 employees. Products are
distributed to more than 200 countries and

territories. The Vinut brand has become the pride

of "made in Vietnam" products that are loved by —
international Friends.




COMPANY HISTORY PP T

‘ 2023 ‘

,‘ | 'Nam,Vie't .

Company continues to invest and expand the ma'rk‘\

-

more than 3,000 square meters and the estimated capacity For & & 9009 -
can line is 11.23 tons/8 hours, and the 1,000g bag line is 13.44 tons/8
hours. Besides producing quality products for consumers, the factory
also contributes to creating job opportunities for more than hundreds % .
of local workers. Besides that, we also gained some remarkable rewards

like the Top 10 ASEAN Award, and Global Outstanding Brand of 2023,..
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/// CERTIFICATION

Nam Viet Foods And Beverage Co., Ltd
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CERTIFICATION

Cetfcae
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CERTIFICATION

HALAL CERTIFICATE
JAKIM Certification Scheme
WA 368/3AkN
Thisisto Certfy that the producs of the
NAM VIET FOODS & BEVERAGE COMPANY LIMITED
I K Sree, Tan Thang Hamiet, Tansinh Ward, 0 An

Binh Duong Province, Vietnam

verification and certficat
Jabatan Kemajuan tstam Malaysia (1
& indonesia states.

This certificata I vald fo the foliowing products

Caned, Bottle Bevpmgp from Fruit Juice; Numnonal Beverage
it of Certified Mol Products s ottoche

CERTIFICATE
GCC Certification Scheme
Cort10: WA 368/6CC
This s to Cerify that the products of the

NAM VIET FOODS & BEVERAGE COMPANY LIMITED

Address: 994/1C Nguyen Thi Minh Khai Street, Tan Thang Harmlet, Tan Binh Ward, O An City,

Binh Duong Province, Vietnam

been assessed 3nd found to be in accordance with iskamic Law and UAE.S.GSO 2055-1:2015, The v

and certfication process have been undertaken i full compliance with IS0 17065 & UAE.S.GS0 2055.2: 2016,
This certificate is validin GCC Countries with the following products:
Category of Product: €
Product Name:
No  Category of Product Name of Product
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/// DISTRIBUTION
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In 2022, the company exports to over

200 countries around the world and
got the SCS certification to enter the

Walmart supply chain.




/// DISTRIBUTION
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/// SERVICE

OEMD | ODM

Nam Viet F&B has been developing OEM/ODM
products over years. Our dedicated Research
and Development team closely Follows
developing global trends of the health food
markets in Europe, America and Asia to ensure
we are able to introduce the latest products For
customer needs and requirements.

Nam Viet F&B has also collaborated with well-
known international fFirms using our integrated
one-stop OEM/ODM services to produce and
manufacture the best products with excellent
services.




/// PARTNER
Vinut

We make your trust

Walmart DOLLAR GENERAL

Biedronka )
Codziennie niskie ceny /

woolworths (g) . (®

The fresh food pesple Carrefour

TESCO €COSTCO

Alibaba Group agﬁ%on



//// SOCIAL ACTIVITIES

CAC PHAN GUA 5t DUOC DAT TAI DIEM PHAT CHO DN Kl HET $6 LUONG.
(XHONG OIO1 HAN THO! GLAN)

a1 CONG TY TNHH MTV THUC PHAM &
\{u_’“;lt NUGC GIAI KHAT NAM VIET
“500 NU CUQ)I - SE CHIA YEU THUONG”

TRAO TANG 500 PHAN GAO VA NUGC GIAI KHAT

CHO GIA DINH CO HOAN CANH KHO KHAN

Nam Viet F&B

QUANG VINH MUGN Wiy |
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Green Farm Market, United States  SOS Children’s Villages Vietnam Hung Yen Province, Vietnam Cho Ray Hospital




. // EXHIBITION Attending more than 15

- dosmestic and international
Festivals
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//// PRODUCTS
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Packing: Premium taste: )
Alu can: 250ml, 320ml, 330ml, 355ml, 490ml. Soursop, Mango, Pineapple, Pink Guava, Watermelon,

. Tamarind, Lychee, Mangosteen, Noni, Papaya,
Pet bottle: 325ml, 350ml, 450ml, 500ml, 1L, 1.5L, 2L ... Rambutan, Longan, Sugarcane, Banana, etc.




///  OURTEAM

BUI THI HAU
Director

Dedication is
non-stop effort

TRAN THI NHUNG
Vice President

Work as detailed as
possible, keep the target
and always modify to
perfect the system

TRINH VAN HAI
CMO

Innovation starts with
human change

BUI THI THU HUONG
Founder and President

TRAN THI HIEN
Vice President of Sales

IFf you want to go fast,
go alone.
IF you want to go far,
go together.

PHAN NGOCLOT
Vice President of Sales

Where there is no competition,

ther is no market.

We arehappy to accompany
partners on business fronts.

LE THI PHUONG
Sale Director

Creativity is unlimited

and so are the drinks.

They have their taster
and never overlap.



BUI THI THU HUONG

Founder and President

With the goal of sustainable business development associated

with social responsibility, we would like to bring the best products
to consumers. The Food safety standards are always our top prior
and each product is guaranteed to be at the highest quality to bring
a pleasant experience to consumers. Every production process is
kept strict regulatory compliance from the sourcing, manufacturing
to distribution of products.

In particular, during the challenging and difficult pandemic time, Nam
Viet Foods and Beverage JSC showed the spirit of "weather the storm"
with effective ways to improvise and maintain its position in the market
and bring positive values to society. These successes come from the
sustainable development orientation in production, the business
strategy and the non-stop effort of all staff.

Comprehensive development of the company's staff, sustainable economic
development, human and social development and environmental protection
are main parts of our business management strategy.




THANK YOU
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